
Restaurant Mobile Marketing Ideas

1. SMS & Text Message Marketing
	Entry
	Explanation / Example

	Promotional text campaigns
	Send a weekly SMS blast: "Flash deal tonight only — 20% off your bill. Show this text to redeem."

	Limited-time offers
	Create urgency with time-bound deals: "Free dessert with any main course ordered before 7 pm today."

	Birthday messages
	Auto-send on a customer's birthday: "Happy Birthday from us! Enjoy a complimentary slice of cake this week."

	Loyalty rewards
	Notify customers when they earn points: "You've earned 50 points — only 100 away from a free meal!"

	Reservation reminders
	Reduce no-shows: "Reminder: Your table for 2 is booked tonight at 7:30 pm. Reply CANCEL to release it."

	Event announcements
	Promote special nights: "Join us this Friday for live jazz and a prix-fixe menu. Book now — limited seats!"

	New menu item alerts
	Drive trial: "Just launched: our new truffle pasta. Be among the first to try it this weekend."



2. Mobile Loyalty Programs
	Entry
	Explanation / Example

	Digital loyalty cards
	Replace paper stamp cards with a mobile version stored in Apple Wallet or Google Pay.

	Points-based rewards
	Customers earn 1 point per dollar spent and redeem 100 points for a free starter.

	Visit-based rewards
	Every 5th visit earns a complimentary drink, tracked automatically via app check-in.

	Mobile punch cards
	Digital version of the classic: buy 9 coffees, get the 10th free — no card to lose.

	VIP member clubs
	Top spenders unlock a VIP tier with perks like priority reservations and exclusive menu previews.

	Mobile-exclusive discounts
	"10% off your next order — available only when you order through our app."



3. QR Code Marketing
	Entry
	Explanation / Example

	QR code menus
	Scannable table codes replace printed menus and can be updated instantly with seasonal items or pricing.

	QR code feedback forms
	A small table card: "How was your meal? Scan to tell us in 30 seconds." Links to a short mobile form.

	QR code contests
	"Scan for a chance to win a free dinner for two!" — drives engagement and data collection.

	QR code loyalty sign-ups
	Placed on receipts or table cards: "Join our rewards club — scan to sign up in seconds."

	QR code social media links
	"Love your meal? Scan to follow us on Instagram and tag us for a chance to be featured."

	QR code special offers
	A QR on the menu's drinks page: "Scan for tonight's happy hour special — not listed anywhere else!"



4. Mobile App Marketing
	Entry
	Explanation / Example

	Restaurant app promotions
	"Download our app this month and get R50 / €5 / $5 off your first in-app order."

	Mobile ordering
	Customers browse the full menu, customise orders, and pay — all before stepping through the door.

	Push notifications
	Send a lunchtime nudge: "Hungry? Today's special is a grilled chicken wrap with a free side. Order now."

	In-app loyalty rewards
	Every order through the app earns points automatically — no QR scan or cashier interaction needed.

	Mobile-only deals
	"This deal won't appear on the website. App users only: half-price appetisers every Wednesday."

	App-exclusive menu items
	A secret menu item only visible and orderable within the app — builds app download incentive.



5. Social Media Mobile Campaigns
	Entry
	Explanation / Example

	Instagram promotions
	Promote a dish via a sponsored reel with a "Book a Table" button linking directly to reservations.

	Facebook offers
	Create a Facebook Offer post: "Claim this coupon and show it at checkout for a free soft drink."

	TikTok challenges
	Launch a hashtag challenge: "Show us your best reaction to our spicy wings — winner gets dinner for 4."

	Mobile story ads
	A 15-second vertical video ad on Instagram or Facebook Stories with a swipe-up link to your menu.

	User-generated content campaigns
	"Tag us in your food photo for a chance to be featured and win a voucher." Builds social proof.

	Influencer collaborations
	Partner with a local food blogger or micro-influencer for an honest review post with a unique discount code.



6. Mobile Ordering & Delivery Marketing
	Entry
	Explanation / Example

	Online ordering promotions
	"Order online and get free delivery this weekend only." Drives traffic away from third-party platforms.

	Delivery discounts
	Offer a reduced delivery fee during off-peak hours to fill kitchen capacity: "R20 delivery 2–5 pm daily."

	First-order offers
	"First time ordering from us online? Use code WELCOME for 15% off." Lowers the barrier to try.

	Mobile ordering incentives
	"Order via our app and skip the queue — your food will be ready on arrival."

	Pickup promotions
	"Choose click-and-collect and get a free upgrade on your side dish." Reduces delivery cost for the business.

	Delivery loyalty rewards
	Earn extra points on every delivery order: "2x points on all app orders this month."



7. Mobile Customer Engagement
	Entry
	Explanation / Example

	Mobile surveys
	Post-visit SMS: "How was your experience? Tap the link for a 3-question survey — takes under a minute."

	Customer polls
	Instagram poll story: "Which new dish should we add next? 🍜 vs 🥗 — vote now!"

	Interactive contests
	"Guess how many chillies are in the jar — closest answer wins a free meal. Reply via SMS to enter."

	Feedback requests
	Send a WhatsApp message after a reservation: "We'd love your thoughts on tonight's visit."

	Review requests
	"Enjoyed your meal? A quick Google review means the world to us." Include a direct link to your listing.

	Customer appreciation campaigns
	"You've been with us for a year! Here's a thank-you gift: a complimentary starter on your next visit."



8. Mobile Advertising
	Entry
	Explanation / Example

	Google mobile ads
	Appear at the top of search results when someone nearby searches "best restaurant near me" on their phone.

	Facebook mobile ads
	Target local users by age, interest, and location with a photo ad promoting your weekend brunch.

	Instagram ads
	Promote a visually stunning dish to food lovers within a 5km radius using Instagram's feed or explore ads.

	Geofencing campaigns
	Trigger a mobile ad when someone enters a defined area near your restaurant: "You're 2 minutes away — come in for lunch!"

	Location-based advertising
	Serve ads to people who have visited competitors' restaurants, encouraging them to try yours instead.

	Retargeting campaigns
	Re-engage people who visited your website but didn't book: "Still thinking about dinner? Your table awaits."



9. Location-Based Marketing
	Entry
	Explanation / Example

	Geo-targeted promotions
	Push a special offer to customers within a 1km radius during slow hours to drive foot traffic.

	Nearby customer offers
	"You're close by! Pop in before 6 pm today and get a complimentary glass of wine with your meal."

	Local event marketing
	Promote your restaurant around major nearby events: "Watching the game tonight? Join us for match-day specials."

	Tourist-focused campaigns
	Target hotel Wi-Fi zones or tourist hotspots with mobile ads: "Authentic local cuisine — 5 min walk from here."

	Neighbourhood specials
	Offer a resident discount to locals: "Live nearby? Show this SMS for 10% off, any day of the week."

	Check-in rewards
	"Check in on Facebook or Google Maps while you're here and show us for a free dessert."



10. Mobile Reservation Marketing
	Entry
	Explanation / Example

	Reservation reminders
	Automated SMS 24 hours and 2 hours before: "See you tonight at 8 pm! Here's your table confirmation."

	Waitlist notifications
	"A table has just opened up for tonight at 7 p.m. — tap to confirm your spot before it's gone."

	Last-minute table offers
	Fill empty seats: "We have 3 tables available tonight from 6 pm. Tap to book now."

	Reservation confirmations
	Instant confirmation SMS with date, time, and a link to directions or parking info.

	Special occasion promotions
	"Celebrating something special? Let us know at booking, and we'll arrange a complimentary treat."

	Rebooking campaigns
	"It's been a while! We'd love to see you again — here's 10% off your next reservation."



11. Mobile Payment & Checkout Marketing
	Entry
	Explanation / Example

	Contactless payment promotions
	"Pay with tap-and-go today and enter our monthly draw for a free dinner for two."

	Mobile wallet incentives
	"Save our digital gift card to Apple Wallet and get an instant R50/€5 bonus credit."

	Digital gift card promotions
	"Buy a gift card via our app this month — the recipient gets the value, you get a loyalty bonus."

	Fast checkout rewards
	"Skip the wait — pay via the app at your table and earn double points on this visit."

	Mobile payment discounts
	"Pay via our mobile checkout and receive 5% off your total bill automatically."



12. Review & Reputation Marketing
	Entry
	Explanation / Example

	SMS review requests
	Auto-send 30 minutes after a visit: "Thanks for dining with us! Got 60 seconds? Leave us a review here: [link.]."

	QR code review stations
	A small card near the exit: "Loved your meal? Scan to leave us a Google review — it makes a huge difference."

	Follow-up feedback messages
	"We noticed you visited last week. We'd love to hear how we did — your feedback shapes our menu."

	Google review campaigns
	Actively drive reviews to improve local search ranking: every review gets a thank-you message in return.

	Review reward programs
	"Leave us a review and show the team for a free coffee on your next visit."



13. Seasonal & Event Mobile Campaigns
	Entry
	Explanation / Example

	Holiday promotions
	"Festive set menu now available — book by SMS to secure your table for Christmas Eve dinner."

	Sports event offers
	"Big match on Saturday? Join us for a match-day menu with drink deals throughout."

	Local festival campaigns
	Tie your promotions to nearby events: "Attending the food festival this weekend? Come wind down with us after."

	Valentine's Day promotions
	"Book our Valentine's experience: 3-course menu, flowers, and a complimentary toast — limited tables."

	Mother's Day campaigns
	"Treat Mum to something special. Book via the app and get a complimentary dessert platter."

	New Year's specials
	"Ring in the New Year with us — 5-course tasting menu, live music, and a midnight toast."



14. Mobile Data Collection & Customer Growth
	Entry
	Explanation / Example

	SMS club signups
	"Text JOIN to 12345 to join our VIP text club and instantly receive a 10% discount code."

	Mobile contests
	"Enter our giveaway by submitting your number — winner announced Friday via SMS."

	Birthday club enrollment
	"Sign up with your birthday, and we'll send you a special surprise the week it arrives."

	Loyalty program enrollment
	QR on receipts and table cards: "Join our rewards program — earn on every visit, starting today."

	Customer database growth campaigns
	Run a competition or exclusive offer requiring sign-up, steadily building your opt-in customer list.



15. Advanced Mobile Marketing Ideas
	Entry
	Explanation / Example

	AI-powered text campaigns
	Use AI to personalise SMS content based on past orders: "You loved our lamb last time — it's back on the menu this weekend."

	Personalized offers
	Tailor promotions to individual behaviour: a vegetarian customer receives plant-based specials, not steak deals.

	Automated customer journeys
	Set up a sequence: first visit → loyalty sign-up SMS → 7-day follow-up offer → re-engagement if no return in 30 days.

	Mobile gamification
	Customers earn badges or unlock levels through repeat visits, turning dining into a rewarding experience.

	Beacon marketing
	Bluetooth beacons inside the restaurant trigger a welcome notification or menu tip when customers enter.

	Predictive promotions
	Use purchase history to predict what a customer might want next and send a timely, relevant offer.



16. Mobile Waitlist & Table Management Marketing
	Entry
	Explanation / Example

	Waitlist text alerts with real-time updates
	"You're number 3 in the queue — estimated wait: 12 minutes. We'll text you when your table is ready."

	Estimated wait time for SMS notifications
	Regular updates so guests can relax nearby rather than waiting at the door.

	"Your table is ready," confirmation with map/link
	"Your table is ready! Head to the host stand — tap here for directions if you've stepped out."

	Pre-order while waiting (send menu link via text)
	"While you wait, why not browse the menu and pre-order? Your food will arrive faster."

	Waitlist-to-loyalty conversion
	"While you're on the waitlist, sign up for our loyalty programme — you'll earn points on tonight's meal!"

	Table turn time gamification
	Internal metric turned customer-facing: guests who pre-order or arrive promptly earn bonus points.



17. Mobile Gift Card & Referral Marketing
	Entry
	Explanation / Example

	Mobile gift card purchase & gifting via text
	"Send a friend a digital dining gift card instantly — choose an amount and it arrives via SMS."

	Refer-a-friend SMS campaigns
	"Refer a friend, and when they dine, you both receive a R100/€10 credit on your next visit."

	Digital referral codes for app users
	Each app user has a unique shareable code; when a friend uses it, both parties are rewarded.

	Gift card balance check via mobile
	"Check your gift card balance anytime — text BAL to 12345 or visit our app."

	"Buy a gift card, get a mobile bonus."
	"Purchase any gift card over R500/€50 this month and receive a R100/€10 bonus added to your account."

	Referral leaderboards via push notification
	"You're #2 on our referral leaderboard this month — refer one more friend to take the top spot and win dinner for 4!"



18. Mobile Video & Live Streaming Marketing
	Entry
	Explanation / Example

	Behind-the-scenes kitchen reels (Instagram/TikTok)
	Short clips of your chef prepping a signature dish — authentic content that builds trust and appetite.

	Live cooking demos with a mobile ordering link
	Stream a Saturday pasta demo on Instagram Live with a swipe-up link to book a table or order ingredients.

	User-generated video contests (best dish video)
	"Film your reaction to our spicy challenge and tag us — best video wins a free meal for the month."

	Mobile video ads with QR code overlay
	A 10-second food video ad with a QR code in the corner — scan to claim a discount or see the menu.

	Chef Q&A live stream with exclusive promo code.
	Monthly live session where the chef answers questions — a promo code is revealed only at the end to reward viewers.



19. Mobile Chat & Messaging App Marketing
	Entry
	Explanation / Example

	WhatsApp business for reservations & offers
	Customers message your WhatsApp Business number to book a table, ask about allergens, or receive the daily special.

	Facebook Messenger ordering bot
	An automated chatbot handles common queries, takes orders, and confirms bookings without staff involvement.

	SMS-to-chat hybrid campaigns
	Start with an SMS invite, then move the conversation to WhatsApp for richer, ongoing engagement.

	RCS menus & carousels
	On supported Android devices, send rich messages with image carousels of your menu — more visual than standard SMS.

	Chat-based customer support & upsells
	A live chat widget or bot that helps customers customise orders or add extras before checkout.

	WeChat for tourist-heavy locations
	Essential for restaurants in areas that attract Chinese tourists — WeChat Pay integration and menu sharing included.



20. Mobile Analytics & Retargeting (Operational)
	Entry
	Explanation / Example

	Abandoned mobile cart text reminders
	"You left something behind! Your selected items are still in your cart — complete your order and get free delivery."

	Mobile order completion tracking with follow-up
	Track orders that were started but not completed and trigger a follow-up message within 1 hour.

	Push notification A/B testing.
	Test two versions of a notification — different wording, timing, or offer — to see which drives more orders.

	Customer journey tracking across SMS & app
	Understand the full path from first SMS opt-in to loyal repeat customer to refine your messaging strategy.

	Opt-out win-back campaigns
	When a customer unsubscribes, send one final message: "We're sorry to see you go. Here's a farewell gift — 20% off, no strings."



21. Augmented Reality (AR) Mobile Marketing
	Entry
	Explanation / Example

	AR menu view (see dish via camera)
	Point your phone at a menu item and see a 3D rendering of the dish before ordering — reduces order anxiety.

	AR filter for social media contests
	Create a branded Instagram/TikTok filter customers use for fun —share the filter and tag your restaurant organically.

	QR code + AR hidden offer scanner
	Scan a table's QR code, and an AR animation reveals today's hidden special or a surprise discount.

	AR scavenger hunt in a restaurant
	Guests scan different objects around the restaurant to collect digital "ingredients" and win a prize.

	Virtual table preview via mobile
	Prospective diners can virtually "see" a table's view or ambiance before booking, useful for special occasions.



22. Cross-Channel Mobile Automation
	Entry
	Explanation / Example

	QR scan → auto-SMS club signup → welcome offer
	Customer scans the table QR, enters their number, and immediately receives a welcome discount via SMS.

	SMS opt-in → trigger push notification opt-in request
	Once a customer joins the SMS list, an automated flow invites them to also enable app push notifications.

	App download → auto-enroll in SMS loyalty
	Downloading the app automatically adds the customer to the SMS loyalty programme with a welcome message.

	Geo-fence entry → send SMS + push + social ad.
	The moment a customer enters your zone, they receive a coordinated message across three channels simultaneously.

	Abandoned cart via app → SMS reminder with discount
	"You left your order unfinished! Complete it in the next hour, and we'll knock 10% off."

	Post-visit SMS review request → upon review, trigger loyalty points
	After leaving a review, the customer automatically receives loyalty points as a thank-you.

	Birthday club (SMS) → app push notification with offer → in-store QR code redemption
	A birthday journey: SMS reminder → push notification offer → QR code shown at the till to claim the gift.

	Waitlist SMS → table ready push notification → post-meal feedback via WhatsApp
	A seamless experience from arrival to follow-up across three different mobile channels.

	First mobile order → trigger SMS referral request → push for app review
	New customers are nurtured: first order → "Loved it? Tell a friend." → "Rate us in the app."

	Loyalty points earned via in-app → SMS point balance alert → geo-targeted bonus offer
	Earning points triggers an SMS update, followed by a location-triggered bonus when they're near the restaurant again.

	Review reward program: Google review → auto-SMS coupon → push to reorder
	Completing the review loop: review left → coupon sent → push notification nudges them to use it.

	AR scan → capture data → SMS confirmation → app download prompt
	An AR experience doubles as a data capture tool, ending with an invitation to download the app for more.
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